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Money qpeatkd. but our voices are never feard.

Founded in July 2004, the Consumer Care Councit of Delhi Public Sehool Vasant Kivy owed ils
evistence to On. Poonam Bhadin, who wad duppoded by the Student Council and te
leacker, coondinatyr Ms. Mamia Nevwla. The aim of the club is to phrotect and develp Condumer
Rights a4 the badis of Condumer, Protection. With over 90 members this clib i fighting for a safe.
fai and sustainable futire for all condumers and i tuying to build a powerful movement to protect
and empower, cudlomens everyufiere.

We fhave laken efforls in this condumer magagine. However, i would not fave been poddible without
the kind suppot and felfo. of indjviduals - Noor Seligal of Class I1-H. Saniya Swri of Clads /-
# Tarwi Maan of Class I1-H. Jatinavi Single of Class II-#. Kanika Verma, of Class I1-H. Vadtika
Sharma of Class /). Ayali Patnaite of Class I~ Unnali Verma, of Clads I/~ Diniti Pawer of Class
/-HPrista Khandars of Class /1-C . Hanuanit Wadlwe of Class /-, Vandit Gupla of Class I/-#
and Akstit Jain of Class I1-H who fave telped in the collection of tie infoumation. Niessttka Baratti
of Class /- and Preeli Lambe of Class I/ fave done the designing of the magagine and Viveka
Malit of Class. /1-# faa felp in e compilation of, information.

We are highty indebited to MS. Poonam Bhasin and MS. Mamta Nevula for their guidance and
condlant superision ad well ad fo' providing necessary info'nmation regarding the magagine and
alio for their duppo'tl in compleling of this magagine.
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Consumer information and tips for your community

What is consumer’s right to safety ?
right to safety of consumer’s means to be protected against
the marketing of goods and services, which are hazardous
to life and property. The purchased goods and services
availed of should not only meet their immediate needs, but
also fulfil long term interests.

Before purchasing, consumers should insist on the quality
of the products as well as on the guarantee of the products
and services. They should preferably purchase quality
marked products such as IS, AGMARK, etc

THE COMPLETE PROCEDURE OF
CONSUMER COMPLAINT IN INDIA!
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THE SAFE WAY IS
THE BEST WAY
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IMPORTANCE OF ISI MARK
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buy. The [S] mank is a dlandards ance mark fo' industrial
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an Indlian standard developed by the Burean. of ndianStandands
(BIS), the national standands body of hdia. Since consumers are
not aweare. of the nuances o' the 15/ maks made by the

. Uhey can be easity tricked into buying producty
that are not of quality . Then the quedlion that comed
there i fow to check for an oiginal IS/ Mark? Youll have to
check fo'r a number of things. Ite genuine slandard mank will
cavnny not only the IS] monogram but alio the relevant dtandard
deven, digit license rumber issued by the BIS. Besides checking fo't . 11 '
5/ mavtke. the consumers mudt also look (o' the marufactuning
date of every phroduct they buy. 0%%@ bedt before” and
eypiny date’ labels on foods. from milk and cheese to bread and

meald. i one of the fi ﬂmﬂ condumerd, dhould do b
- Sandya uni. W § Noow Sehgat 11

NESTLE'S MAGGI SCARE

WNeatles Maggi noodle scare in India that spread like an
epidenic in 2016 fas been one of the biggedt condumer, concerns
Ul date . This case. the Right to " clause wad
violated .Tis violation was brought to nolice when a lab test
revealed that the amount of Monododium MS6).
ladte enfiancer. wad 17 pads pere million lead, white the
ppermisdible bimit is only OO pom. FESA declared Maggi as
unaafe and hagardous’ for fumarn condumplion and adked the
company, to dlop theitt production. Ad a hesult the company
faced ban in tndia o [5days. Buyers are often unaware of thetr
1ighls as condumerd, bo such an edent that bad products o'
denvices ate thought of as unavoidable. Only 20 percent of the
Indlian population i aware of their condumere nights. And the
oned who are aware of their rights and approach the condumer,
count, eventually lode their gedt to fight as the case may lake
one lo thhee mddomé% wnﬂclygwe%a’emy
The Maggi debacle was followed by a new Condumer
Pro Bill that proposed a Central Condumer Prolection
Auttorrity (CCPA) to interwene in cased of unfatr trade practices
and iniliatte action. 1t also provided a mediation procedd, to

Yy cades 4o thal judgement is not prolonged o expendive.
But what witl all this avatl to §f we. ad condumers. are not
awae of oun Hights.
— Vadhika Sharma, - I J & Kanika Verma, - Il #
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Always Buy AGMARK Certified Products ! || /1 ' s e et e g

The riiht to

You have a right to products that are safe to use.
Product liability is the legal responsibility that
manufacturers have to make a safe product. For
example, tools and appliances must include safety
devices for your protection. Federal laws ensure that
cl
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CONSUMERS HAVE THE RIGHT TO BE
PROTECTED AGAINST MARKETING
OF GOODS AND SERVICES WHICH

ARE HAZARDOUS TO LIFE
AND PROPERTY.
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Consumer Protection

Vast farms of lush greenery

Air fresh as a breath of heaven

The rythemic flow of the river adds to the
scenery

Birds chirping merrily, as if forever.

The sight of the big men, with the big briefcases
One day threw the villagers deep in thought
But this factory could be their new face

They can use the technology that has been
brought.

Never did they know of the disaster brought
upon them

The farms turned to dust, the air polluted too
much

The villagers cried, protested to condemn

But alas, no one helped, and their hopes were
crushed.

The produce of the factory destroyed the people
The residue destroyed nature

Soon, the beautiful village weakened

And the only beauty was in memories to
capture.

- TanviMaan : 11 H

Products you buy
should not harm you
when used correctly

You must read and
follow all safety
instructions

- Viveka Malik : 11 H & Prisha Khandari: 11 C
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Consuwer guarantee

MYTH:

A condumere guarantee doeant fave to be provided if there it a

wa/z)mn/y.

FACT:

Warrnanties are a separate and additional promise allacked t a
d 0% detwice. A manufactunerd wananly i a volurtary
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&r{g}aal packaging

! must keep the original poduct packaging and retumn. it to the
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